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The most engaged audience
INn New Zealand Media







» Key insights

4.2M Q2 page views with
17.03 minutes per session

Engaged minutes

17.03 average engaged
minutes per session

13 more minutes than Herald,
10 more than Stuff

Partner content

Industry-leading
engagement on

partner content with an
average of 5.8k page
views per post and 1:58
mins on page

150.6k downloads in Q1
across the network

Publisher of the Year
(runner-up) at NZ
Podcast Awards 2024

Newsletters

69.1k newsletter
subscriber base with 60%
open rate

27 pt higher than industry standard

Hyper engaged social
audience with over 356k
followers

Sources: Nielsen Q2 2025, Parse.ly Q1 2025, Megaphone, Talbot Mills
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15K+ paying Members 56% have HHI over $100k,
40% growth since Oct 2024 66% $75k-plus and
- 36% $150k-plus

Source: Talbot Mills Research April 2025

The Spinoff Audience
30% Iive‘ in Auckland and 58% are under the ége of 44,

28% live Wellington with 38% 18-34

Equal numbers
women and men
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73%

never or only
occasionally
visit NZ Herald

52%

never or only
occasionally
39% read Stuff
never or only
occasionally
read RNZ

79%

never or only
occasionally
visit
Newsroom

79%

never or only
occasionally
visit Re: News

79%

never or only
occasionally
visit INews
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The Spinoff offers a full-service
content studio with some of
the best creative talent in

New Zealand.
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Innovative, market-leading
content partnerships that
cut through the noise,

amplify brand voice and
fill the top of funnel
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Emiko Sheehan makes#time to create Pati Tyrell answers the wo

Exploring the work life of artists in Aotearoa Exploring the work life of artists in A
Read the series at thespinoff.co.nz i Read the series at thespinoff.co.nz

N TN Il &\ \.~\ 8\

Photo: Ralph Brown 4 Photo: Ralph Brown
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Should you bring your
pets on holiday?

. Pa

Two wheels, to where?
Exploring the North Shore
by hike
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Compelling, rich
and thought
provoking partner

content crafted to .
drive mid-funnel Grinding awsy:how Megan )
engagement

We all need to
When the Facts Change

with Simon Pound
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@ thespinoffty 101

8:19

< THESPINOFFTV.

/@ thespinofftv

IN PARTNERSHIP WITH BURGERFUEL
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BE IN TO WIN 10
MITSUFISHI FEEDS

SPIN
OFF
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@D Liked by riveli and others

thespinofftv Planning a post-work picic on the beach to
make the most of the long summer days? BurgerFuel has
10 Mitsufishi Feeds to give away to one lucky... more

rachael.kerr @rouseamos

chloemaine0612 @petitesweetsnz 0oo yeah ¢
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Season Two

© roumcs  popcwTRE  KAI  BOOKs  SEcTIoNsY  PODCASTS

How the sun’s power is changing our
electricity market

Utlising solar power would allow New Zealand to hit our carbon zero targets.
‘quickly, and save people money n the long run. But how exactly does it work?

without the sun. Its
baskinginitanditisa;




» Brands we work with
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A forward-thinking,

dynamic digital
publisher, but also ...

'
... We are right here.






» Our team

Elisa Rivera
Head of Commercial

/17

elisa@thespinoff.co.nz

Liv Sisson
Commercial Editor

/17

livadthespinoff.co.nz

Bec Murphy
Partnerships Director

/1]

Brooke Macaulay Project
manager

/1]

bec@thespinoff.co.nz

brooke@thespinoff.co.nz

Gemma McAuley Content
manager

/17

gemma@thespinoff.co.nz
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Send us a brief and we
can get topline ideas back
to you by the next day —
sooner If you need.




